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1. The food and drink industry
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Food and drink industry description

The food and drink industry encompasses the entire value chain, from the raw materials and equipment suppliers, through
the network of stakeholders involved in developing, producing, processing, packaging, distributing and selling food and

beverages, and on to the final consumers.
) |

CRACH AP XOP

SUPPLIERS PRODUCTION PROCESSING PACKAGING LOGISTICS FOOD SERVICE
Crop and animal ¢ Meat, grain, +  Food and drink Food and drink +  Food and drink +  Restaurants
production inputs horticulturaland processing packaging distribution « Catering services
Service providers nursery producers Imports/ Exports « HORECA

Organic producers

: : FOOD AND DRINK : ) @

- AGRICULTURAL MACHINERY EE PROCESSING .

e S AR © WHOLESALE AND RETAIL : CONSUMERS

: MARKETS & E-COMMERCE :

tveeirireeeeeo....FOOD REVALUATION & FOOD COLLECTION & WASTE MANAGEMENT i

TECHNOLOGICAL & RESEARCH CENTRES .

; ASSOCIATIONS & TRADE FAIRS AND CONGRESSES :

Font: Own elaboration.
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The global food
and drink industry

Main global countries by production
value in € billion (2016)

Japan
280

Brazil Indonesia
187 150

Germany France Spain
177 142 124

Note: The use of these trademarks is for informative purposes only. Trademarks mentioned in
this document are the registered trademarks of the conpanies to which they belong and are
not owned by ACCIO.

The food and drink industry in the world

é €5,633 bn 7.2% growth
Global Turnover Global CAGR between

(2016) 2016-20

10 companies controlmost of the global production:

Associated -
B{itish Foods a S E,.']‘LELRSA E @ W NeStle

pic Uniover

Mondelez, MARS “pepsico

The food and drink industry in Europe

Turnover breakdown, by

Largest manufacturing European countries (2016)

sector. Others;

15.4% France;
’ 16.6%
Turnover of €1.098bn. B
25%
17.3% share of global ~ Belgium:
exports. o = Germany,
. . Poland; '

EU-28 is the first 5.1% /
exporter of food and _
drink products in the Netheriands; T .
world. ' \
Spain holds the 5th position oo vnited Khadom;
by turnover.

Catalonia

I} Generalitat de Catalunya
Trade X Investment

¥, Government of Catalonia

Source: Euromonitor. Oxfam International, Behind the Brands. FoodDrinkEurope,
Data & Trends of the European Food and Drink Industry 2017.
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2. The food and drink industry in
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Food and drink industry in Catalonia

The food and drink industry is the Catalan economy's largest industrial sector. Led by meat industries, this sector is
highly developed thanks to a thriving ecosystem and the presence of the entire value chain. The Catalan food and
drink industry is well positioned internationally due to its unique gastronomy, featuring renowned products as wine,

cava or olive oll.

2 701 7 ®\ 79802 "€\ €26,000 M

EEEL /' coOMPANIES | ' EMPLOYEES ¢ ' TURNOVER
(2017) - (2015) — (2015)

11.9% of Catalan industrial The number of jobs represents Leading sector in Catalonia, as

companies. 18% of total industrial workers in represents 19.7% of industrial
Catalonia. turnover.

12.4% of all food and drink 220

companies in Spain. ££7/0 of whole sector employment 23.9% of whole sector turnover
in Spain. in Spain.

Bakery and farinaceous products The number of employees increased Turnover increased to 8.9%

hold the biggest number of 6.9%

) 0 to 0.9%0 between 2011 and 2015. between 2011 and 2015.

companies (23.7%).
Meat industries lead the sector by Meat industries lead the sector by
number of employees (41%0). turnover (31%0).

Source: INE (National Statistics Institute). Annual Report on Industry in
: T 3 lonia, 2016, A R | i lonia, 2016. IDESCAT.
Catalonia 7 Generalitat de Catalur!ya Catalonia, 2016, Annual Reporton Industry in Catalonia, 2016 SC
Trade Investment WllY, Government of Catalonia Strategy and Competiti\/e |nte||igence Unit
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Catalan food and drink industry competitiveness (l)

Attractive for foreign investors
From 2013 to 2017...

THE CATALAN FOOD AND CATALONIA HAS BEEN THE TOP
DRINK INDUSTRY FOOD AND DRINK FDI DESTINATION CATALONIA HAS ALSO BEEN
REGISTERED... IN SPAIN, REPRESENTING... THE...
. 31% of the FDI projects Ath region in terms
27 FDI projects . =S ) .
received _ of job creation
\ €626.5 M of ; 34.4% of the 5th region in number of
capital investment . / capital investment FDI projects attracted
. (2) 37.6% of the £ \ 7th region in capital
2,459 jobs created . 9/ jobs created , invested received
...within the food and drink ...within the food and drink industry
industry in Spain. in Western Europe.

Source: fDi Markets.

Catalonia Al Generalitat de Catalunya
TradeXXInvestment  I¥ Government of Catalonia Strategy and Competitive Inteligence Unit



Food and drinks in Catalonia | Sector Snapshot

April 18| 10

Catalan food and drink industry competitiveness (ll)

International and open trade

Over the last decade...

CATALONIA FOOD AND DRINK

INDUSTRY EXPORTS HAVE

REPRESENTED...

THE MAIN EXPORTING

SUBSECTORS HAVE BEEN...

28.5% of Spanish

food and drink exports

11.3% over total
Catalan exports i

L

Meat products

(39.0%)

Manufacture of beverage

(12.9%)

Vegetable and animal
oils and fats

(10.8%)

MAIN COMMERCIAL
PARTNERS (2017)

France, Italy and
Portugal, in terms of
exports

France, Germany and
Italy, in terms of imports

Catalonia
Trade X Investment

AT Generalitat de Catalunya
WllY, Government of Catalonia

Source: ICEX.
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Catalan food and drink industry competitiveness (lll)

Innovative and entrepreneurial

Catalonia is at the forefront of innovation... LEADING TECHNOLOGICAL CENTERS

1.46% of its GDP dedicated to
R&D. Eurecat is a key player in the Catalan innovative ecosystem as the
leader in industrial research.

9,282 innovative companies,

representing 22.2% of the
Spanish total.

Alicia Foundation is a research centre devoted to technological

innovation in cuisine, the improvement of eating habits and the evaluation
of the food and gastronomic heritage.

ACCIO, Winning Agency for Best

R&D Support (FDI Strategy BARCELONA...
Awards, 2017).

36 technological centres related

to the food and drink industry with City in Europe in City in Europe in
TECNIO accreditation. 5t h terms of innovation 5t h terms of scientific
(Innovation Cities academic production

Clusters and associations of the Index, 2016/2017) (Knowledge Cities

food and drink industry and related Ranking, CPVS,

sectors. UPC, 2017)

Source: INE.
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Catalonia, the ideal place for the food and drink

industry

STRATEGIC LOCATION
AND MARKET ACCESS

Catalonia’s strategic location gives it access to
major food and drink markets in Europe and the
Mediterranean, as wellas its function as a gatew ay
to Latin American markets.

Catalonia counts on excellent infrastructures,
including tw o ports specialized in food and drinks,
motorw ays linked to the European netw ork, trains
and an international airport.

5\ AVANT-GARDE
] GASTRONOMY

Catalonia and its cuisine, thanks to the most avant-
garde creativity, hold a prestigiousinternational
position, attracting visitors from the four corners of the
globe.

This universal acclaim has been achieved thanks to
many famed chefs being awarded Michelin stars
and other accolades by prestigious guides, w ho are
undoubtedly the foremost exponents of contemporary
Catalan cuisine.

/2. ) FOOD AND DRINK
BUSINESS STRUCTURE

With the presence of the entire value chain for the
food and drink industry, Catalonia is chosen by
many leading companies, such as Nestle or
Unilever.

Catalonia is home to clusters andassociations
that enrich and invigorate this ecosystem.

(23] TRADE FAIRS &
o CONGRESSES

Barcelona ranks 3rd in the w orld city International
Congresses ranking, only behind Berlin and Paris
(Icca, 2016).

Catalonia hosts international food and drink
events, suchas Alimentaria and FoodTech, as well
of related sector events, such as Hostelco and
Hispack.

LEADING SCIENTIFIC
FACILITIES

Catalan leading scientific facilities, research and
technological centres are working at many levels of
the food and drink industry value chain, from
additives and raw materials, through packaging and
manufacturing technologies, and on to nutrition and
health (EURECAT, ALICIA FOUNDATION).

COMPETITIVE TALENT

Besides its thriving economy for businesses,
Catalonia offers quality of life, a cosmopolitan
atmosphere and top-notch professionals from all
over the world.

BUSINESS MINDSET

Catalonia is always open for business, withthe
government’s business focused policies perfectly
complementing and supporting a strong private
sector.

Catalonia AT Generalitat de Catalunya
Trade X Investment 1Y, Government of Catalonia

Source: ACCIO.
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The extensive value chain of the food and drink
industry in Catalonia
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3. Opportunities in the food and
drink industry
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International market opportunities for Catalan

companies

‘*' CANADA

The productionalmost covers national demand
of processed food and drinks and productsare
exported to some 190 countries, with a significant

AMERICA

EUROPE

ASIA -
OCEANIA

dairy products.

proportion exportedto the United States, the first
destination. The largest subsectors are meat and

‘ ' BELGIUM

Its primary subsectors are the meat

industry and the dairy, chocolate, sugar

and bev erage sectors. Itsefficiency
meanslarge quantitiesof foreign raw

materialsand intermediate goodsflowinto

Belgium, where they are manufactured
and then distributed within the country or
exported.

‘ . FRANCE

Agri-food isthe largestindustry in
France. Its diversity and expertise are
the work of large world-renowned
corporationsand scores of SMEs, being
the French agri-food sector the world’s
fourth largest exporter.

. GERMANY

The food and drinkindustry isthe third
largestindustrial sector in Germany,
having a promising productionvalue
outlookforbeyond. The industry isbest
characterized by itssmall and medium-
sized enterprise sector with leading
companies. The largest subsectors are
meat and dairy products.

)
1 UNITED KINGDOM

The food and drinkisthe UK's largest
manufacturing sector. UK isa globally
recognised centre for R&D in food and
drink with an emphasison new product
development, greater convenience and
healthier products.

@ AUSTRALIA

Australia isideally
placed to capitalize
newtrends due to its
international reputation
for producing healthy
and high quality food,
itsrobust biosecurity
system and itslocation
close to fast growing
Asian markets.

@ CHINA

Being the world’s
largest consumer
market for food and
drinks, the Chinese
marketisincreasingly
appealing forforeign
brands, especially as
Chinese consumer
behaviour shifts.

e HONG KONG

The food and drink
production in Hong Kong
isalarge-scale
business, with most of
the output goingforlocal
consumption although
there hasbeen an
increaseinfood
exports thanks to the
growing Western
interestsin Asian food.

® JAPAN

The Japanese processed food
marketisvery competitive
and sophisticated, catering
for increasingly quality and
price consciousconsumers.
Japanese value the country of
origin and storiesbehind
products, what attach
significantimportance to
packaging and
presentation.

c UNITED ARAB EMIRATES

LS
é.'«?'

SOUTH KOREA

Dubai’sstrategic location as the gateway between
Europe, Asia and Africa, the establishment of many
free trade zones and its position as a tourist
city; have all supported the growth in food and
drink exportsand imports.

Korean food exportshave increased due to the
popularity of Korean processed foods in East Asian
countries. Food manufacturingtakesup a small portiof
of the Korean economy, so there is still room for
growth in the future.

Catalonia

Trade X Investment

AT Generalitat de Catalunya
MY Government of Catalonia

Source: ACCIO.
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Opportunities for foreign companies

THE FOOD AND DRINK
VALUE CHAIN

Animal feed & Compounding

Catalonia is one of Europe’s main
meat regions, guaranteeing an
important domestic market and a
place to find the main value
chain actors.

Food manufacturing

The presence of a strong industry
and research centres make
Catalonia the ideal place to face
new challenges.

Food logistics

Catalonia is the best place to
establish a food and drinks
distribution centre thanks to its
unique location.

Food packaging

71% of the Catalan packaging
companies produce for the food
and drink industry are
internationally recognized.

Foodservice

A cuisine elevated to the forefront
of international gastronomy and a
cosmopolitan population open to
the latest trends.

Food waste management

Catalonia is home to an industry and
population increasingly aw are of the
importance of reducing, donating or
refocusing food.

FOOD AND DRINK
TRENDS

“Free from” products

There is an increasing
demand of mainstream
“free from” products and
centres and companies
able to develop healthier,
nutritious and tasty food
options..

Gourmet Gastronomy

Catalonia has the talent and
means to improve production
processes in order to
standardize gourmet tastes
and characteristics at a low er
cost level.

Healthy food and drinks

Catalonia has a thriving
ecosystem filled with
companies, research
centres and talented
professionals ready to
formulate healthy and
sustainable food.

Ready-made meals

Catalonia combines its
strong food industry w ith
a global need for
shortcut solutions that
are still fresh, nutritious
and customizable.

Catalonia
Trade X Investment

AT Generalitat de Catalunya
WllY, Government of Catalonia

Source: ACCIO.
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Technological opportunities in Catalonia

The evolving landscape of disruptive technologies is creating new business models and
changing the way traditional sectors work, with several breaking technologies
identified by ACCIO as the main drivers of the future evolution and disruption.
Food and drinks is an industry where many of these breaking technologies are
expected to be applicable and drive to dramatic changes.

Evolving of
disruptive
technologies

g ]

-5 ' =
3

3D/ 4D Artificial Augmented & Biotech &

Printing Intelligence Virtual Reality Synthetic Biology Blockchain
b . \ ~
Internet of Nanotech & Omics & _
Things Materials Metagenomics Robotics
. . Source: ACCIO.
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. ACCIO

‘ Passeig de Gracia, 129
08008 Barcelona
www.accio.gencat.cat
www.catalonia.com

L { @accio_cat
x A @catalonia_ti
( . _— g A Take alook the full report:
' : y http://catalonia.com/.content/documents/food-and-drinks-in-
Y A catalonia.pdf
. 4 More information about the sector and related news:
\ - f“.\ .“ - : http://catalonia.com/trade-with-catalonia/food-drink.jsp
\ ” - . , >
N ™ - i, L . A
\ 4] '
L

j‘ .

For more informations - -
ttp:/lcatalonia.com/en/tradewithreatalo 90 d-drink.
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